PR Tips from Public Relations Expert Lisa Elia

* On Friday May 8, 2009, 8:24 pm EDT

LOS ANGELES, CA--(MARKET WIRE)--May 8, 2009 -- With thousands of
The CLEAR PusLicist - new businesses being launched daily and existing business owners trying to
SRR remain competitive, understanding the proper use of publicity and public
relations is more important than ever. On May 12 at 9 pm Eastern/6 pm Pacific,
public relations expert Lisa Elia will host a free teleseminar in which she will provide tips people can use
immediately to gain publicity and she will introduce her upcoming 16-week teleseminar, "Secrets of PR
Success."

am  “‘Publicity is crucial to the success of most businesses, and it can really help a small

& business grow quickly. However, there's much more to public relations than just
publicity," says Lisa Elia, owner and president of the Los Angeles-based PR firm Lisa
Elia Public Relations. "Most people don't understand that public relations refers to how
£ you relate to all of your publics: publicity is a part of this, but it's not all there is to PR."

Elia, who has helped hundreds of entrepreneurs and small businesses launch and grow
their businesses in her more than 20 years in the PR industry, recommends that you gain
clarity on your mission, your purpose for doing PR and your brand before you promote
yourself or your business. She says:

"Ask yourself these questions:

-- Why do I do what I do?

-- Why does the world need to know about it?

-- How will my message be best received -- with humor, sensitivity,
directness?

-- What is the image I want to project?

-- How can I convey this through my brand -- choice of colors, taglines,
company culture, etc.?"

In working with each client, Elia begins with the foundation of developing a clear picture of the mission,
purpose for PR, brand and image. She states that this is what has enabled her to secure placements for her
clients with national media, including "The Oprah Winfrey Show," CNN, E! Entertainment Television, Los
Angeles Times, New York Times, Time, In Style, and hundreds of other outlets.

Elia recently formed www.clearpublicist.com to provide free downloadable PR information and tools and to
provide programs to educate entrepreneurs who want to learn to handle their own PR or to maximize the
effectiveness of their PR efforts.

To register for the free call on May 12 or to learn more, visit www.clearpublicist.com or call 310-479-0216.




PR Tips on Working with the Media from Public Relations Expert
Lisa Elia

* On Thursday May 21, 2009, 1:53 am EDT

TR, LOS ANGELES, CA--(MARKET WIRE)--May 21, 2009 -- For many people,
' ' FuE CLEAR PUBLICIST the thought of approaching a journalist or TV or radio producer is a scary

' el Bing it voi proposition: they worry about what they should or shouldn't say, how friendly
4 { they should be and a myriad of other things. On Tuesday, May 26 at 8§ pm

o — Eastern/5 pm Pacific, public relations expert Lisa Elia will host a free
teleseminar in which she will interview media insiders who will explain how they would like to be approached, tips for
pitching the media properly and how to shine on camera. Elia will also share PR tips people can use to secure publicity,
and she will introduce her upcoming "Secrets of PR Success" program.

Media guests on the May 26 call include:

-- TV coaching expert Maureen Browne (former casting executive for E!
Entertainment Television and The Style Network);

-- prolific blogger Aly Walansky, who writes for iVillage, SheKnows.com,
ShoeTube.tv, eBeautyDaily.com and many other sites.

In her more than 20 years helping small businesses and entrepreneurs launch and expand their
businesses, Elia has found that teaching clients how to deal with the media and training them for interviews is extremely
helpful and empowering to her clients. In preparing clients for interviews she has booked for them on "The Oprah
Winfrey Show," CNN, E! Entertainment Television, Time Magazine, Redbook and hundreds of other media outlets, Elia
sought a simple way to remind clients to be at their best in any public relations situation.

"I created the CLEAR acronym to give people an easy way to remember how to communicate most effectively and
positively. 'CLEAR' stands for 'Communicate with Love, Enthusiasm, Appreciation and Respect," says Elia.

Elia provides these interview preparation tips:

"Other things people can do to prepare themselves before making a call or doing an interview are:

-- Rehearse: Even if you're a great speaker and you know your topic inside and out, media interviews are different than
business presentations and interviews. You must be very succinct and you rarely have time to give illustrative examples
like you could in business settings.

-- Breathe: Breathe in for five counts; hold for five counts; breathe out for five counts. Do this a few times to release
tension in your body and your diaphragm. Y our voice will sound stronger and less shaky after doing this.

-- Change your mental state: If you've been busily rushing through your day or driving to an interview, take a moment to
center yourself and focus on the message you're about to share.

-- Keep your facts on hand: Be sure you've done your homework and that you have your key message points, facts and
figures you'll need on paper so you can look at them quickly before the interview."

Elia recently created www.clearpublicist.com to provide small businesses and entrepreneurs with do-it-yourself PR
information in the form of free PR reports and a free weekly ezine that's filled with PR tips and information. She is
introducing Secrets of PR Success, an in-depth, 16-week teleseminar series for entrepreneurs, small businesses or anyone
who wants to learn to use public relations strategies for branding, publicity and financial growth. This course begins June
3. The deadline for registration is May 29.

To hear a recording of Elia's last free teleseminar, which took place earlier this month, click this link:
http://www.zshare.net/audio/599840966e78{8c6/

To register for the free call or to learn more, visit www.clearpublicist.com or call 310-479-0216.




